Virginia Tourism Authority

The Authority’s "customers" are travelers and industry partners. The make-up of the traveler in
the future will change due to baby boomers retiring. While the primary drivers for travelers to
Virginia may not change substantially, the age of the average traveler will change. The older
traveler tends to travel more often, taking shorter duration trips and participating in smaller
boutique group trips. As a result, group tour companies have to accommodate the changing
needs of the older traveler. To accommodate this changing demographic, the Authority has
integrated techniques within its marketing programs that target older travelers to encourage visits

to Virginia. Such programs include itinerary-based visits, getaways, wine tours, spas and group
tour plans, etc.



